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NSIs as national fact checkers?



Modernization of 
Communication



Our website, then and now



Communication Strategy

Goals

• Maximize Impact and Usage

• Prevent “Lying with Statistics”



Communication Strategy
How? 

• Learn from major News Organizations
• Hire professionals from the Media
• Use (cognitive) science 
• Use Internet and other modern tools/channels



Human / Cognitive Factors

• People have biases

– Confirmation Bias: ignoring facts that do not 
fit into narrative

– Cognitive Dissonance:  trying to fit narrative 
to the facts ex-post

• People want stories, not facts



Human / Cognitive Factors
• Humans are visually oriented (seeing is believing)

• Humans have difficulty remembering things that 
do not have an emotional impact

• Humans need repetition to remember things

• Information overload – competition with other 
sources



Practical Implementation 

Prime Time

Visuals

Multi Channel

1,9%

Stories around

the facts.....

Pre Release

Surprise and

Innovate

Daily

Broadcasts



Dive into the world of statistics

• News articles

• Visualisation

• Reaching audiences and the media

• Spokespersons



News articles



Reasons to publish an article

• Explain what happens

• Attract attention

• Proud employees



Writing a news article

• What, who, where, when and why

• Averages and differences

• Links to other statistics?



Visualisation



Early data visualization

John Snow, 1854, medical doctor, 

cholera epidemic was spread through/by ?



Early London



Cholera in London 1854



https://www.cbs.nl/nl-nl/dossier/dossier-asiel-migratie-en-integratie


https://www.cbs.nl/en-gb/visualisations/dashboard-population


Reaching audiences 
and the media



Reaching audiences

direct

indirect

media



Our four rules for Triggering the Media

1. Speak their language (spokespersons!)

2. Adapt your release times to theirs

3. Release under embargo

4. Service them daily



Dive into the world of statistics

Embargo strategy
• Publication sent to media under embargo ~24 hours 

in advance by press office

• Majority of questions one day in advance 
(spokesperson & author)

• Interviews and additional questions day of 
publication
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Own channels to spread figures en news
• Cbs.nl
• StatLine
• Social media
• Video
• Podcast
• Mailing and newsletters
• Spokespersons
• Infoservice



7 million 
unique visitors

18 million 
pageviews



Instagram



LinkedIn





Spokespersons



Dive into the world of statistics

Spokespersons
• Experts

• Trained by media professionals

• Economics/Demographics/Agriculture/Crime/

• Our spokespersons are well known in the media



Our team

MarjolijnFrankPeter Hein

Tanja MaartenLuuk

Economy, labour market, business, industry and trade

Demography, education, health, well- being

Nature and Agriculture

Crime, culture

Vinodh



Dive into the world of statistics

What does it take?
• Keep expertise up-to-date, internal publications as well as 

stakeholders and other experts

• Read-watch-listen the news

• Awareness of public debate

• Prep is key

• Practice!



Disseminate with impact: the Newsroom
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Strengths of the newsroom formula

• Central planning

• Clear focus



The results are in…
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Dive into the world of statistics

One year at Statistics Netherlands

• Over a 1,000 datasets

• More than 2,000 updates of datasets

• Approximately 600 news articles, 25 books, 
75 studies

• Over 150 Instagram posts, 35 videos, 
100 Facebook posts, 50 LinkedIn posts
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Impact in the news
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